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  Being World Dairy 
Expo is the must-attend event 
for everyone in the global 
dairy industry, Expo playing 
host to the Tech Spotlight 
only makes sense. After all, 
the event, now in its third 
year, creates a platform for 
dairy technology startups, 
scaleups and innovations to 
present their ideas to dairy 
producers around the world.
  “It’s been a way 
to create a platform for 
cutting edge innovations to 
get in front of the leading 

dairy farmers, by potential 
customers they are hoping to 
get,” Aidan Connolly said.
  Connolly is the 

president of AgriTech 
Capital. 
  Hosted by AgriTech 
Capital, with support from 

WDE, Tech Spotlight takes 
place in two parts: a virtual 
event held three weeks prior 
to WDE as well as an in-
person component during 
Expo. The showcase of 
innovations is then followed 
by a panel discussion with 
industry experts.
  The fi rst Tech Spotlight 
came about during the onset 
of the coronavirus pandemic. 
The cancellation of WDE 
2020 created a challenge for 
those companies with new 
innovations which planned 
to exhibit at WDE and for the 
producers who were looking 
to be introduced to emerging 
technology. 
  The obstacle led to a 
virtual platform wherein 10 
dairy technology startups 
presented their ideas to dairy 
producers around the world.

  MADISON, Wis. – Cutting 
Edge Thunder Faye, the winning 
Aged Cow, repeated her 2021 
victory to be named the Senior 
Champion and Grand Champion 
of the International Brown Swiss 
Show for a second time. Faye is 
owned by Ken Main and Kenny 
Joe Manion of Copake, New 
York. 
  Robland Norwin Bermuda-
ET got the handshakes for Inter-
mediate Champion and Reserve 
Grand Champion after winning 
the Senior Three-Year-Old Cow 
Class. Bermuda is owned by the 
partnership of Tony Kohls and 
Goldfawn Farm of McGregor, 
Texas. 
  Reserve Senior Champion 
honors went to the winning Five-
Year-Old Cow, Northkill Creek 

A fl ashback with Faye

New York 
cow repeats 
as Champion 
Brown Swiss

PHOTO PROVIDED BY COWSMOPOLITAN
Cu   ng Edge Thunder Faye is named Senior Champion and Grand Champion of the Interna  onal Brown Swiss Show. Faye is an 
Aged Cow owned by Ken Main and Kenny Joe Manion of Copake, New York. Robland Norwin Bermuda-ET is named Intermediate 
Champion and Reserve Grand Champion a  er winning the Senior Three-Year-Old Cow Class. Bermuda is owned by the partnership 
of Tony Kohls and Goldfawn Farm of McGregor, Texas.                                                                                              

Groovy, exhibited by Mark and 
Hannah Balthaser of Bernville, 
Pennsylvania. The Reserve In-
termediate Champion was the 
second place Senior Three-Year-
Old Cow, Ritchi View Nuck Hum 
Dinger, owned by Mountain View 
Meadows Brown Swiss of Win-
lock, Washington.                                                                                        
  In the heifer show, Junior 
Champion honors went to the win-
ning Summer Yearling, Random 
Luck Total Perfection, exhibited 
by Jacob Harbaugh and Matthew 
Thompson of Marion, Wisconsin. 
Pit-Crew Daredevil Kyla-ET, the 
winning Spring Yearling leased 
by Allison Foss and owned by 
Pit-Crew Genetics of Cambridge, 
Minnesota, was selected as the 
Reserve Junior Champion.  
  Pit-Crew Genetics had a big 
day in the banner department, be-
ing named both Premier Breeder 
and Premier Exhibitor of the 
Heifer Show. Brown Heaven R 
Famous was the Premier Sire of 
the Heifer Show. 
  Elite Dairy - Ken Main and 
Peter Vail of Copake, New York 
won the overall Premier Breeder 
banner, and Ken Main and Kenny 
Joe Manion of Copake, New York 
were named the overall Premier 
Exhibitor. Voelkers TD Carter 
was named the Premier Sire.

  Offi cial judge Gerrit DeBru-
in, of Lake Mills, Wisconsin, and 
his associate judge Hayden Haus-
childt, of Ellsworth, Wisconsin, 
placed 390 head of Brown Swiss 
during the International Brown 
Swiss Show. Complete show re-
sults are available at www.world-
dairyexpo.com.

Ken Main and Kenny Joe Man-
ion
Copake, New York
Cutting Edge Thunder Faye

Tell us about your animal. Faye 
is so easy going, really a gentle gi-
ant and such an easy cow to work 
with. She is scored EX95-2E with 
a 96-point mammary system. She 
was the Grand Champion here 
last year and the Reserve Grand 
Champion at Expo in 2019 as 
a Five-Year-Old. She has been 
named All-American four times, 
including being a unanimous se-
lection last year.

What does receiving this title 
mean to you? It means she is still 
on the money. Faye looked incred-
ible out there, and she has looked 
incredible for years. It means ev-
erything. It is truly the pinnacle of 
what we are striving for. 

How did you prepare for the 
show and who helped you? We 
have a great crew both here and at 
home, which is led by Tim Coon. 
Tim and his crew deserve the 
credit for getting these cows out. 
His daughter, Carly, led Faye and 
usually always does. There is so 
much preparation in getting these 
cows to the shows, and we have 
a 21-hour drive from the farm to 
Madison. Tim’s dedication, and 
that of his crew, keeps these cows 
in top shape while traveling. 

What trait do you like most 
about your animal? Without a 
doubt, Faye’s udder; she is one of 
the very best uddered cows in the 
breed. That chrome and all those 
veins; that is unique for the breed. 
Her disposition is special. She 
is such an easy-going cow. As a 
nine-year-old cow, we can appre-
ciate her longevity too.

Why do you enjoy showing at 
WDE? It is the pinnacle of the 
dairy industry from so many per-
spectives: dairy producers, farm 
equipment and genetics. The ani-
mals top it off; to see the best of 
the best, all in one location, is ter-
rifi c. It is the biggest and the best 
show, and to compete here, with 
the best, is a great thing. 
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PHOTO SUBMITTED
Par  cipants take in the Tech Spotlight at the 2021 World Dairy 
Expo in Madison, Wisconsin.
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Enter to WIN a YETI

Introducing NEW products!

Stop by the H&S Manufacturing Co. booth
to see the new products and 

715-387-3414
www.hsmfgco.com

Visit us: EH 3415-3518
TM 910, 911

Legacy Forward

NEW SERIES —
Action Rakes

Bale Processors
TOP DOG Semi Trailer

NEW PRODUCT —
800 Bushel Vertical Beater
POWER SPREAD
Manure Spreader

Today in The Tanbark
 The Tanbark, located in the Arena Building, is a full-ser-
vice bar and restaurant that serves as the meeting place for 
attendees and exhibitors. Join us for meals, happy hour,  Tan-
bark Talks or the Sunset Celebration tonight.

LUNCH: 11 A.M. - 3 P.M.
 
BAR: 11 A.M. - CLOSE

TANBARK TALK: 9 A.M.
U.S. FARM REPORT - LIVE! 
 

HAPPY HOUR 
4 P.M. - 6 P.M.

 Join fellow attendees and exhibitors in The Tanbark for 
happy hour.
 Happy hour includes light refreshments, live music and 
complimentary beer, while supplies last, made possible 
tonight by Phibro Animal Health Corp.

Educational opportunities at WDE todayEducational opportunities at WDE today

Presented daily by industry leaders in the Mendota 1 meeting 
room of the Exhibition Hall, these seminars address topics 
centered around fi nances, climate, management practices and 
dairy markets. Seminars consist of a 45-minute presentation 
and time for questions and answers. 

  Could Activists Carry Away Your Dairy?
  Presenter: Abby Kornegay, Manager, Issues and 
  Engagement, Animal Agriculture Alliance
  Sponsor: Effercept

Expo en Español es un programa educacional nuevo para 
hablantes de español involucrados en la industria lechera.  
Estos seminarios que se presentan en español se concentran en 
las herramientas que son de benefi cio para los gerentes y los 
gerentes de nivel intermediario de las granjas lecheras.

  Seguridad en el Lugar de Trabajo
  Ponente: Juan Quezada, Director de Capacitación y  
  Desarrollo
  Sponsor: Milk Source, LLC

World Dairy Expo Virtual Farm Tours have brought some of 
the best dairy operations from near and far to Madison for 
over 20 years. Dairies featured each year excel in a variety 
of farm aspects including genetics, technology, community 
engagement, environmental stewardship, and cow comfort, 
while also representing a wide variety of sizes, locations and 
breeds.

  Bateman's Mosida Farms, Elberta, Utah
  Sponsor: Balchem Corp.

Dairy Forage Seminars at World Dairy Expo are hosted by the 
organizing partners of the World Forage Analysis Superbowl. 
Forage experts from the U.S. Dairy Forage Research Center, 
University of Wisconsin and other research centers work 
together to present seminars on cutting-edge research and 
information. These expert are also available throughout the 
week in the World Forage Analysis Superbowl space, located 
in the Trade Center at World Dairy Expo.

Expo Seminar: 12:00 p.m.

Expo en Español: 2:00 p.m.

Virtual Farm Tour: 10:00 a.m.

Dairy Forage Seminars

Located in the Atrium of the Exhibition Hall, the Knowledge Nook is 
a space designed for companies to showcase an innovative product, 
service or research that was introduced to the market since the last 
World Dairy Expo. 

  9:30 a.m. Advances in On-site Feed Analysis for Improved 
  Production and Herd Health
    Speaker: Mostafa Medhat, Senior Director, Product and 
  Technology Applications, Si-Ware Systems
  Presenting Company: Si-Ware Systems
  10:30 a.m. Supporting Normal with Effective Probiotics
  Speaker: Steve Lerner, Ph.D., Head of Marketing & Product 
  Management, Chr. Hansen
  Presenting Company: Chr. Hans
  11:30 a.m. A New Opportunity to Enhance Transition Cow 
  Health and Performance through Vitamin D Nutrition: 
  Calcidiol A New Form of Vitamin D Now Available to Feed 
  Dairy Cattle
  Speaker: Ken Zanzalari, Ph.D., Dipl. ACAN, Product 
  Director, Phibro Animal Health Corp.
  Presenting Company: Phibro Animal Health Corp.
  12:30 p.m. Fast and Slow: Aerobically Stable Silage in 15 Days
  Speaker:  Renato Schmidt, Ph.D., Technical Services – Forage, 
  Lallemand Animal Nutrition
  Presenting Company: Lallemand Animal Nutrition
  1:30 p.m. Application of Manure In-Season with a Permanent 
  Underground Irrigation System
  Speaker: Kurt Grimm, Founder and CEO, NutraDrip Irrigation 
  Systems
  Presenting Company: NutraDrip Irrigation Systems
  2:30 p.m. Rumen Protected Glucose for Dairy Cows
  Speaker: Tim Brown, Ph.D., Nutrition Technical Service 
  Manager, Soy Best
  Presenting Company: Soy Best

Knowledge Nook Sessions

  10:00 a.m. Optimizing Dietary Alfalfa and Corn Silage Ratios for Dairy 
  Cattle, Rick Grant, President, William H. Miner Agricultural Research 
  Institute, Chazy, N.Y.
  Approved for: (1) Prof. Development CEU from Certifi ed Crop Advisors
  1:30 p.m. Optimal Fertilizer Management During and After Alfalfa 
  Stands, Matt Yost, Associate Professor, Agroclimate Extension Specialist, 
  Utah State University, Logan, Utah
  Approved for: (1) Nutrient Management CEU from Certifi ed Crop 
  Advisors
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  “We managed to make lemonade with the 
COVID-19 lemon,” Connolly said. “Thousands 
of people watched the event live on the day; 
thousands more came on after. Some of the 
startups raised money on the back of it; they all 
got customers from it. So, the second year, (WDE 
staff) came back and said we’d like to promote 
this more actively.” 
  In September 2021, Tech Spotlight was again 
held as a virtual event prior to Expo but also was 
present during WDE.  
  “WDE is the biggest event of its type in the 
world,” Connolly said. “There isn’t any other 
place that the largest dairy farms can go and see 
the best technology. … The chance of being able 
to do it online means it is accessible to the globe 
to people who don’t come to the show, and then 
repeating again on site means people can go and 
see the technology and interact directly with the 
founders.”
  During Tech Spotlight, each company has 
fi ve minutes to present their technology, business 
model and experience with those in attendance. 
Afterward, a panel of industry experts pose 
questions. The panel includes Marcia Endres, of 
the University of Minnesota-Twin Cities; Jeffrey 
Bewley, of Holstein Association USA; and Trevor 
DeVries, of the University of Guelph.
  “It is really, really valuable to startups 
because how else do you get your ideas in front of 
potential customers?” Connolly said.
  Prior companies participating in Tech 
Spotlight have been MILC group, Cainthus, 
Labby, Zisk and Advanced Animal Diagnostics, 
to name a few. The technologies have ranged 
from robots and cameras to sensors and mobile 
applications and address producer needs such as 
feed bunk management, cow health, milk quality, 
manure treatment and labor effi ciencies.  
  Connolly said all of the technologies 
presented improve productivity on the farm, but 
two additional key issues critical on the farm 
today are labor and sustainability. 
  “People are really interested in labor and 
how we can use the new technology to know 
better what is happening, even when we are not 

Transporting 
your cattle 
with care!

Based in central 
WI, available to 

transport locally 
and nationally. 

FBN® Delivers For Dairy!
Support + Supplies  

Designed For Your Operation

SEE HOW: WDE Booth EH 1114

physically on our farm with our cows,” Connolly 
said.
  When considering sustainability, Connolly 
said dairy producers around the globe are being 
bombarded by questions, and technology is primed 
to help answer those questions better. Effi ciencies 
in feeding, cow comfort, and feed and milk waste 
can all be positioned in terms of the environmental 
footprint of the farm, and technology can answer 

the questions that the leading milk purchasers 
have been asking, Connolly said.
  “Technology does help us with today’s 
fundamental issues of staying in business and 
being profi table, but I would also point out it is 
helping us answer the questions that are really 
coming down the pike at us at the moment where 
those are the next things we need to be able to 
answer,” Connolly said.

PHOTO SUBMITTED
World Dairy Expo Tech Spotlight is today from 9-11 a.m. in the Mendota 2 Mee  ng Room in the Exhibi  on 
Hall.
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Mayer recognized for humble service
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BY JENNIFER COYNE
Staff  Writer

Wisconsin 
woman named 
Industry Person 
of the Year

PHOTO SUBMITTED
Shelly Mayer (front, le  ) is this year's World Dairy Expo Industry Person of the Year and was rec-
ognized during the Recogni  on Awards Banquet Oct. 5 at World Dairy Expo.

  Whether seeing out the 
wills of forward-thinking 
dairy producers in Wiscon-
sin, or playing a critical role 
on her own family’s dairy 
farm and complementary 
businesses, Shelly Mayer is 
consumed with bettering the 
dairy industry. 
  And, her work is not 
going unnoticed. 
This year, Mayer is named 
the 2022 World Dairy Ex-
po’s Industry Person of the 
Year; an honor which was 
recognized during the Rec-
ognition Awards Banquet 
Oct. 5 at WDE.
  “I am in complete, 
complete disbelief,” Mayer 
said. “More than anything, I 
am so humbled to the point 
that it feels awkward. It’s 
awkward that I’m being rec-
ognized for doing my job, so 
this is my opportunity to say, 
‘Thank you,’ to those dairy 
producers I work for and 
their hard work.”
  Mayer is the execu-
tive director for Professional 
Dairy Producers, serving at 
the direction of the board of 
directors for the organiza-
tion. She leads the organiza-

tion’s Dairy’s Foundation to 
provide funding for educa-
tional initiatives. 
  She and her husband, 
Dwight, also dairy farm near 
Slinger, Wisconsin, where 
Mayer leads the direct sale 
of beef and agritourism at the 
farm. She also oversees Folk 
on the Farm, a fi ve-course 
dinner event at the couple’s 
farmstead. 
  “The beef sales and ag-
ritourism have been the pivot 
for me and my involvement 
on the dairy,” Mayer said. “I 
miss the cows; they’re my 
fi rst love. But now, I have 
the opportunity to bring in 
hundreds of people to the 
farm, and making those con-
nections feels like the next 
calling for myself and our 
family.”
  When Mayer refl ects on 
her time in the industry and 
the impact her career has 
created, it is not busy work 
but purposeful work.
  “There is nothing that 
hasn’t generated results and 
doesn’t bring me joy,” May-
er said. “I love a situation 
where there’s a problem to 
solve, and, most importantly, 
it’s the people I enjoy work-
ing with.”
  Professional Dairy Pro-
ducers has long been an orga-
nization molded by progres-
sive dairymen and women 
across Wisconsin. In the 30 
years of the organization, the 
group has been instrumental 
in developing standards that 

have been adapted across the 
entire U.S. industry. Fortu-
nately, Mayer has assisted 
in seeing these standards 
through. 
  One of the prominent 
initiatives was in the early 
2000s. Other U.S. livestock 
sectors were at a tipping 
point as concerns for animal 

welfare became social issues 
for consumers, and defi ning 
appropriate practices and 
implementing those were 
crucial to the viability of 
those sectors. 
  The dairy industry had 
no such way of defi ning ani-
mal welfare. 
  “It was our board that 

said we must defi ne this,” 
Mayer said. “It was our Wis-
consin farmers that fi rst said 
our industry is cow-centric, 
and we have to be account-
able for the start of the food 
safety chain and pulling the 
food system together.”
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  Such discussion led to national 
programs implemented by Dairy 
Management Inc. and National Milk 
Producers Federation that set a stan-
dard for what animal welfare looked 
like for the dairy cow.
  Mayer and her team also led 
efforts to address environmental 
issues, educating and advocating 
throughout the dairy industry on sus-
tainable farming practices. 
  “If we want to continue pro-
ducing food in this country, we must 
take the opportunity to take care of 
our land, animals, our community,” 
Mayer said. “There are many parts 
of the national initiative that the 
board has led, but our culture isn’t 
to say this or that was our idea. We 
are focused on leading so the dairy 
community, as a whole, can be suc-
cessful.”
  One of the latest initiatives 
Mayer has contributed to is the Dairy 
Innovation Hub. 
  The Hub, with signifi cant fund-
ing from the state of Wisconsin, 
keeps America’s Dairyland at the 
global forefront of dairy production 
in terms of economic, environmental 
and social sustainability. 
  “That is a game changer for the 
industry,” Mayer said. “It’s an initia-
tive that called for the best research 
and faculty that touch dairy.”
  For Mayer, it is the epitome of 
her work with Professional Dairy 
Producers. 
  “This is more than farmers be-
ing able to make another 100 pounds 
of milk,” she said. “This is protect-
ing and reclaiming water, develop-
ing new dairy products, enhancing 
animal husbandry, and the whole in-
dustry rallied around it.”

  While the initiatives of this or-
ganization and the work of Mayer 
have large impacts throughout the 
industry, the executive director’s 
greatest accomplishment is the work 
of each individual farmer who is a 
part of the organization. 
  In Mayer’s time, she has wit-
nessed people’s personal and profes-
sional growth for the betterment of 
their families and family farms. 
  “We’re a farmer-owned profes-
sional dairy organization,” Mayer 
said. “I’ve seen dairy farmers go 
through fi nancial literacy classes, 
and they reach out to say that turned 
their business around and they saved 
the family farm. I’ve watched dairy 
farmers come in with acute business 
skills, but they didn’t know how to 
communicate; some of those have 
become authors or they’ve magni-
fi ed the story of rural America. Most 
importantly, it’s helped someone dis-
cover their own brilliance and signif-
icance.”
  Seeing a person’s growth and 
potential in the dairy industry is what 
Mayer enjoys most about her work. 
  “I am a dairy farmer, and I am 
proud to be a dairy farmer,” Mayer 
said. “As we do our work, we have 
a skill set that is second to none, and 
we really have to be on top of our 
craft. That’s why it is so important 
to me that the work we do (at Pro-
fessional Dairy Producers) enables 
people to make an impact today and 
continue to make an impact.”
  Coincidentally, Mayer exem-
plifi es that purpose through her work 
in the industry which makes her the 
perfect choice for this year’s Indus-
try Person of the Year.

uddertechinc.com
888.438.8683

Free sweatshirt with $50 
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Exhibition Hall EH 44121122
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Ron Zygarlicke
H&S Manufacturing Co. Inc.
Booth location: EH 3415-3518, TM 910-911

Tell us about your business. H&S Manufacturing Co. 
Inc. was founded by Mr. Lauri Heikenen and two part-
ners in 1967. The business was started to manufacture 
and sell self-unloading forage boxes to farm equipment 
dealers. Over its history, H&S has experienced steady 
expansion of facilities, products and markets. The origi-
nal 5,000-square-foot manufacturing plant has grown to 
220,000 square feet on 56 acres in Marshfi eld, Wiscon-

sin, and Clintonville, Wisconsin, and Ripley, New York. Currently, H&S manu-
factures forage boxes, hi-dump box, chassis, grinder and roller mixers, the line-
wrap in-line bale wrapper, various sizes and confi gurations of manure spreaders, 
a twin-merger and a complete line of wheel rakes.

How did you prepare for World Dairy Expo? Planning starts months in ad-
vance when we decide what products we would like to showcase at WDE. The 
equipment starts coming into the show grounds the week prior to the show, and 
setup of the equipment is done outside and inside on the Friday prior to the show. 
The day before the show on Monday, the entire marketing team comes to the 
show early and begins laying carpet, polishing the equipment, getting the TV’s 
ready, setting up the H&S branding and apparel display, and fi nally decorating 
with fall colors and plants.

What is something new you are displaying at WDE? This has been a great 
year for H&S as we are introducing four new products at WDE, and they are all 
here so stop by the H&S booths. We are very excited about our new introduction 
theme, “Legacy Forward.” It promotes where we’ve come from and where we are 
headed to in the future.

How does attending WDE benefi t your business? Because we are a Wisconsin-
based company, and WDE in Madison is so close to us logistically, it makes it 
easy for us to display H&S products and especially introduce new products. Any-
time a customer can actually see and touch a piece of equipment, and it can be 
explained to them by a H&S team member, it gives the customer a better feeling 
about the product and how it is built.

What do you enjoy about exhibiting at WDE? Because I grew up on a dairy 
farm in central Wisconsin and have been in this industry my entire life, I enjoy 
talking to the customers. It’s interesting to fi nd out what their needs are and how 
we can help them. It’s not just about trying to sell your product; it’s also about lis-
tening to them so we can improve a product or manufacture something they need.

How does WDE’s Trade Show compare to other promotional events or initia-
tives you do in a year? WDE is normally one of our better shows as it gives us a 
chance to not only connect with North American customers but customers from 
other countries.

What do you like to do or see at WDE when not at your Trade Show booth? I 
enjoy looking at the other exhibitors’ displays and talking with other manufactur-
ers, but because I used to show cattle when I was young, I really enjoy spending 
some time watching the judging. It’s relaxing.

TODAY'S TRADE TODAY'S TRADE 
SHOW EXHIBITORSHOW EXHIBITOR

 Page 6 • Expo Daily Edition • Thursday, October 6, 2022

DAIRY UTILIAPRON
• Crisscross shoulder straps 
   provide all-day comfort

• Extra-large towel pockets
• Available in four sizes, S-XL

DAIRY UTILISLEEVE
• Stay put armband
• 100% waterproof
• Seamtite™ cuff
• 100% waterproof
• Seamtite™ cuff

WORKWEAR

coburn.com

WORLD DAIRY EXPO
Booths  EH 2801-2905  •  EH 2703, 2704  •  TC 440, 441

Visit us at 

ESSENTIAL
ELEMENTS

EVERYDAY

WORLD D
Booths EH 2801 2905 • EH 2

E

ENTER TO
WIN!

Stop by and Stop by and 
see us!see us!

Booth  MC 33Booth  MC 33

DAIRY ST  R



Visit the Purple Cow Gift Shop 
today from 9 a.m. to 5:30 p.m.

Purple Cow 
Item of the Day

World Dairy Expo, Exhibit Hall 2405

FAX: 651-268-2121

BouMatic’s Arctic Shield+Plus is a premium 
three-way protection skin conditioning 

package in a post dip that helps prevent 
frostbite. The high level of conditioning 
helps shield teat skin against cracking 

and chapping in cold harsh conditions 
while providing germicidal protection 

to help prevent mastitis.

Protect and insulate your herd when 
the temperature dramatically 

drops. Maintains its effectiveness 
even in subzero °F conditions.

Effective but gentle, 
Arctic Shield+Plus is necessary 

for the upcoming cold weather 
season. Learn more at 

BouMatic.com/ArcticShield.

Shield Her
From The Cold.

For the life of your dairy™
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HERDSMANSHIP 
DAILY WINNER

DANIELLE NAUMAN/DAIRY STAR
Misty Meadows Guernseys – (from le  ) Hayden Reichard, Skyler 
Reichard, Chris Reichard and Beth Clark – of New Paris, Pennsylvania, 
win Wednesday's Herdsmanship Award at World Dairy Expo.
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Lely Astronaut A5
robotic milking system

 - Cris Peterson,
   Four Cubs Farm, Grantsburg, WI

www.lely.com

The way to dairy.
TM

Large farming solutions
The barn is a place where management happens. Lely Dairy XL provides large dairies with the solutions to increase 

efficiencies, achieve more output per cow, and manage labor and risk through automation. Farmers can convert existing 

parlor facilities into retrofitted barns with plans for phased-in growth or start new builds. With Lely Dairy XL, farmers 

are guided toward a sustainable, profitable and enjoyable future in dairy.

Booths: Tanbark Building I&J and Outdoor Trademall TC 480-521

Cris Peterson

“Installing robots allowed us to take 

advantage of the latest technology 

while improving our bottom line.”

  MADISON, Wis. – More than 
$26,000 in cash awards in eight categories 
were presented by sponsors during the 
World Forage Analysis Superbowl at 
World Dairy Expo Oct. 5. In a year when 
many growers struggled with weather 
conditions, Rodney Archer, of Alamosa, 
Colorado, won Grand Champion Forage 
Producer from among 300 entries from 
19 states. Archer’s entry came from the 
Quality Counts Hay/Haylage division 
with a milk per ton score of 4,007. 
  Forage samples in the contest are 
ranked with 70% of the score coming 
from lab analysis for items like neutral 
detergent fi ber, acid detergent fi ber and 
crude protein, and 30% to visual qualities 
such as color, texture and fi ber length.
  The Brevant seeds Forage 
Superbowl Luncheon, at which the 
awards were announced, included a 
review of the 2021 growing season and 
a look at the upcoming end of the 2022 
forage production window. Kevin Jarek, 
of University of Wisconsin Extension 
in Outagamie County, said moisture 
depravation for forage producers 
depended on the side of the Mississippi 
River upon which the grower lived. 
  “The severity decreased,” he said. 
“But, you could see it creeping eastward.”
  Jarek said estimated acres of alfalfa 
this year increased, making up for a small 
decrease in national production. At the 
same time, a reduction in grass mix hay 
means a projected defi cit in some areas 
of the country. 
  Jarek reminded participants of the 

Colorado grower captures 
World Forage Analysis Superbowl title

Top milk per ton 
score over 4,000

SHERRY NEWELL/DAIRY STAR
Champions in various categories of the World Forage Analysis Superbowl were honored Oct. 5 
during the Brevant seeds Forage Superbowl Luncheon at World Dairy Expo. They include (from 
le  ) Derek George and Brian George of Arcade, New York; Daniel Olson of Lena, Wisconsin; 
David Hinman of Wheatland, Wyoming; Rick Dado of Amery, Wisconsin; Luke Haywood of Hast-
ings, Michigan; and James Lepich of Manitowoc, Wisconsin. Not pictured were class winners 
Twin Spruce Holsteins of Rose Creek, Minnesota; Strassburg Creek Farm of Wi  enberg, Wiscon-
sin; Lazy 2K Livestock of Wheatland, Wyoming; Harry Bontrager of Bonduel, Wisconsin; and the 
Grand Champion Forage Producer Rodney Archer of Alamosa, Colorado. 

BY SHERRY NEWELL
Staff  Writer

advice he gave a year 
ago: price your seed 
order and place it early, 
and price and place your 
fertilizer inputs early. 
This year, he said, is 
more diffi cult.
  “When I talk 
to suppliers, they’re 
nervous,” he said. 
  C o n s e q u e n t l y , 
his advice for 2023 is 
somewhat different.
  “If you’ve never 
done a crop enterprise 
budget, this is the year,” 
he said. “You need 
to know your cost of 
production, and don’t 
be afraid to lock in your 
profi t.”

World Forage Analysis 
Superbowl Champions
  
Champion Baleage: 
Harry Bontrager, 
Bonduel, Wisconsin

Champion Commercial 
Hay: Hardrock Farms, 
Wheatland, Wyoming

Champion Dairy Hay: 
Twin-Spruce Holsteins, Rose Creek, 
Minnesota

Champion Grass Hay: Lazy 2K 
Livestock, Wheatland, Wyoming

Champion Alfalfa Haylage: Sand 
Creek Dairy, Hastings, Michigan

Mixed Grass Haylage: Opportunity 
Acres, Lena, Wisconsin

Champion Standard Corn Silage: Twin 
Cities View, Manitowoc, Wisconsin

Champion Brown Midrib Corn Silage: 
Co-Vista Holsteins LLC, Arcade, New 
York

Quality Counts Corn Silage: Four 
Hands Holsteins, Amery, Wisconsin

Quality Counts Hay/Haylage: Rodney 
Archer, Alamosa, Colorado

Champion First-Time Entrant: 
Strassburg Creek Farm, Wittenberg, 
Wisconsin

Grand Champion Forage Producer: 
Rodney Archer, Alamosa, Colorado



Sean Michael Dargan
Madison, Wisconsin

Tell us about your experience becoming a bagpiper 
for World Dairy Expo. I’ve lived in Madison, Wis-
consin, for 21 years now, but I was born in Panama. 
I learned to play the pipes in Washington, D.C. I’ve 
been piping for WDE with my partner, Tom Green-
halgh, for over 15 years now. It’s the highlight of my 
piping calendar.

What do you enjoy about playing for the Interna-
tional Ayrshire Show? It’s such a cool scene with all 
the great cows and their keepers. I wouldn’t miss it.

How have you prepared for the event? We think 
about this show whenever we get together to practice 
our pipes. 

What is your favorite song to perform? One of my 
very favorite songs to play is a tune called “Moonstar,” 
which was written by my childhood pipe instructor 
around 40 years ago.

What other events or types of events do you per-
form at? We play at a lot of weddings and funerals 
plus the occasional bar or bat mitzvah.

with  Sean Michael Dargan 
Bagpiper

ONE 
ON 
ONE
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Five Star SponsorFive Star Sponsor
John Deere
Booth location: TM M, N, OO

Describe your sponsorship for World Dairy Expo. John Deere has been a 
sponsor with WDE for nearly a decade. In 2021, we raised our sponsorship 
to a Five Star Sponsor. We are committed to the industry and are excited to 
be a Five Star Sponsor again for 2022. And, as part of our sponsorship, we’re 
proud to let the WDE staff use a fl eet of high-performing John Deere Gators.

Why is having a strong relationship with WDE important to your busi-
ness? Having a strong relationship with WDE is an increasingly important 
opportunity to John Deere. As demand grows to support our dairymen, dairy-
women and industry partners, WDE offers us a vital platform to be at the 
forefront of that growth through our innovative equipment, new technology 
and continued advocacy on behalf of the industry. 

How is the dairy industry essential to your business? The dairy industry 
has been, and remains, a core component of the John Deere business strategy. 
For 2023 and beyond, we have lofty ambitions for this segment that we’re 
dedicated to meeting and exceeding. That said, of course we understand that 

for customers, keeping the animals healthy and productive – through all the 
challenges and concerns – is their top priority. In teaming with our unrivaled 
dealer network, our goal is to help customers achieve their No. 1 objective. 
It’s a win-win proposition for all. 

Tell us about your company. Deere & Company is a global leader in the 
delivery of agricultural, construction and forestry equipment. We help our 
customers push the boundaries of what’s possible in ways that are more pro-
ductive and sustainable to help life leap forward. Our technology-enabled 
products including John Deere Autonomous 8R Tractor, See & Spray™, and 
E-Power Backhoe are just some of the ways we help meet the world's in-
creasing need for food, shelter and infrastructure. Deere & Company also 
provides fi nancial services through John Deere Financial.

AMAZING! 

IMPRESSIVE!

INCREDIBLE!

SENSATIONAL!

UNPRECEDENTED! 

Call 800-801-3596 
for more information.

The results confirm what our customers already know, Byron Seeds LLC 
has the best in grass, alfalfa, and corn forage in the World 

Visit our booth (TC 554, 555) in the Trade Center and let’s make your farm a winner next year.

OTHER HIGHLIGHTS!

2 OF THE 10 FINALISTS in the Dairy Hay category was KF 425HD.

KF 59B70 TOOK SECOND PLACE in the BMR Corn Silage category.

4 OF THE 9 FINALISTS in the Standard Corn Silage category were KF/RT corn.

KINGFISHER/RED TAIL CORN has won the Grand Champion
Standard Corn Silage 4 out of the last 5 years.

Byron Seeds’ customers have just won 
5 SUPER BOWL GRAND CHAMPIONS!

     Grand Champion First Time Entrant from BMR Corn Grand Champion First Time Entrant from BMR Corn 
Silage category, KF 59B70Silage category, KF 59B70

•   Grand Champion Grass Hay, Byron Seeds   Grand Champion Grass Hay, Byron Seeds

•   Grand Champion Mixed/Grass Haylage, KF Haylage Plus   Grand Champion Mixed/Grass Haylage, KF Haylage Plus

•   Grand Champion Baleage, KF Haylage Plus•   Grand Champion Baleage, KF Haylage Plus

•   Grand Champion Standard Corn Silage, RT57T81Grand Champion Standard Corn Silage, RT57T81

KingFisher TM
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TODAY AT WDE

DANIELLE NAUMAN/DAIRY STAR
Jennifer Hill and Clay Hershberger stop 
during the busyness of Expo. Jennifer is a 
representa  ve of the Dairy Ca  le Exhibitor 
Commi  ee.

DANIELLE NAUMAN/DAIRY STAR
John Vosters shares World Dairy Expo with his 
granddaughter, Brenna Fehlhaber, Oct. 5.

DANIELLE NAUMAN/DAIRY STAR
Frank Borba (le  ) and Chris Hill discuss a Red & White heifer on 
the washrack Oct. 5. 

DANIELLE NAUMAN/DAIRY STAR
Bobby Hart talks with Dr. Franz Birkenmaier of Kimpten, Ger-
many, at the Dairy Agenda Today booth Oct. 5. Birkenmaier par-
 cipated in the World Brown Swiss Conference this week. 

DANIELLE NAUMAN/DAIRY STAR
Carly Coon leads Cu   ng Edge Thunder Faye victoriously from 
the Aged Cow Class at the Interna  onal Brown Swiss Show 
Oct. 5.

DANIELLE NAUMAN/DAIRY STAR
The Fenrick family – (front, from le  ) Sophie 
Fenrick and Kennedy Fenrick; (back, from le  ) 
Alex Fenrick, Ariel Fenrick and Leo Muller – 
spend the day at World Dairy Expo Oct. 5. The 
Fenricks farm in Janesville, Wisconsin. 

SHERRY NEWELL/DAIRY STAR
Members of the Verona FFA Chapter scoop ice 
cream by hand in the GEA Ice Cream Stand in 
the Exhibi  on Hall. A steady line takes advan-
tage of $3 dishes in three fl avors each day. 

DANIELLE NAUMAN/DAIRY STAR
(Le  ) Jackie Fraser, holding daughter Scarle   
Fraser, takes a cookie break from caring for their 
showstring at World Dairy Expo Oct. 5. 

DANIELLE NAUMAN/DAIRY STAR
Brown Swiss Junior Three-Year-Olds enter the Showring during the Interna  onal Brown Swiss 
Show Oct. 5. 
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  MADISON, Wis. – Owners Mark 
and Hannah Balthaser of Bernville, 
Pennsylvania, made a check on their 
bucket list when the Five-Year-Old 
Northkill Creek Groovy was named the 
Senior Champion and Grand Champion 
of the International Junior Brown Swiss 
Show. Random Luck B Tea Rose, the 
winning Component Merit Cow, was 
selected as the Reserve Senior Champion 
and Reserve Grand Champion. Tea Rose is 
owned by Matthew and Allison Thompson 
of Darlington, Wisconsin.  
  Cole and Carter Kruse of Dyersville, 
Iowa, exhibited Kruses LJ Fab Skylar-

A groovy day at Expo

Pennsylvania Brown 
Swiss wins junior show 
BY DANIELLE NAUMAN 
& SHERRY NEWELL
Staff  Writers

PHOTO PROVIDED BY COWSMOPOLITAN
Northkill Creek Groovy, owned by Mark and Hannah Balthaser of Bernville, Pennsylvania, was named the Grand Champion of the Interna  onal Junior Brown Swiss 
Show. The Reserve Grand Champion honors went to Random Luck B Tea Rose, owned by Ma  hew and Allison Thompson of Darlington, Wisconsin. 

ET, the top-placing Junior Three-Year-
Old Cow, who was named Intermediate 
Champion. The winning Senior Two-
Year-Old Terra Rose Cliff Shasta was 
named Reserve Intermediate Champion 
for owner Adele Biasini of Morrisville, 
Vermont. 
  In the heifer show, Junior Champion 
honors went to the winning Summer 
Yearling, Random Luck Total Perfection 
owned by Jacob Harbaugh and Matthew 
Thompson of Marion, Wisconsin. The 
top-placing Spring Yearling, Spots Pride 
Play It Again owned by Tristen Ostrom of 
Kaukauna, Wisconsin, was selected to be 
the Reserve Junior Champion. 
  Offi cial judge Gerrit DeBruin of 
Lake Mills, Wisconsin, and his associate 
judge Hayden Hauschildt of Ellsworth, 
Wisconsin, were charged with placing 
154 head of junior-owned Brown Swiss 
during the International Junior Brown 
Swiss Show. Complete show results are 
available at www.worlddairyexpo.com.

Hannah Balthaser 
Bernville, Pennsylvania
Northkill Creek Groovy

Tell us about yourself. My family 
includes my parents, Randy and Traci, 
and my older brother, Mark. I am 15 
and a sophomore at Hamburg Area High 
School. I dance and show cows. We milk 
101 cows, Holstein, Red & White, Brown 
Swiss and crossbred in a tiestall barn. I 
have about 30 show animals, all of which 
are Brown Swiss. This is my fi rst time at 
World Dairy Expo.

Tell us about your animal. She is a Five-
Year-Old and has had four calves. She is 
bred and owned by me and won the Spring 
Calf Class at the All-American Dairy 
Show as a heifer. Last year, she was Grand 
Champion of the Junior Show and the 
Open Show at Harrisburg, Pennsylvania. 

What was your reaction when your 
cow was named Grand Champion of 
the Junior Show? It was a good feeling. 
I never expected it. It was a mixture of 
relief, because I was really nervous, and 
excitement over winning.

How did you get involved in dairy cattle 
showing? I grew up doing 4-H and have 
always been involved. My dad showed 
during his childhood.

Who has been a mentor for your 
showing career? What has been the best 
advice they have given you? My parents, 
and the crew of Heart & Soul, the Boop 
family. They tell me to stay calm; you 
can’t push things a different way. What is 
going to be is going to be.

What is your favorite memory of 
showing dairy cattle? Being Grand in the 
Open Show at the All-American. It was so 
cool to have the best Brown Swiss at an 
Open Show.



World Dairy Expo exhibitor Profile

DANIELLE NAUMAN/DAIRY STAR
Mark Rueth and his wife, Nicky, milk 40 cows on their farm in Oxford, Wisconsin. They run a full-service ca  le boarding business 
called Rosedale Gene  cs, Ltd. 

Stay in tune with all the Wor ld Dairy Expo daily happenings.

   Fabulous Farm Babe,
Pam Jahnke, will be on the grounds all week with updates!

Tune in or stream Q106 106.3FM and The Farm 97.7FM/1550AM

for ag updates and follow the Fabulous Farm Babe on social media. 

 Fabulous Farm Babe

@FabFarmBabe
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Mark Rueth 
Rosedale Genetics, Ltd. 
Oxford, Wisconsin 

Tell us about your farm. 
We milk 40 cows in a ties-
tall barn. We keep it small 
so we can tailor it to the dif-
ferent animals that come in. 
Some boarded animals stay 
in the tie stalls; some stay 
in box stalls. We have 125 
animals on the farm and 
some of every breed. Some 
animals are here just for the 
summer; some are here for 
a whole year. We keep it 
simple, because the animals 
get different rations so it is 
labor intensive.

How did you develop your 
boarding business? For 20 
years, I was a cow groom-
er and traveled. But then, I 
wanted to settle down, stay 
in one spot and have my 
own farm. I wanted to stay 
small. To help diversify the 
farm, I started the boarding 
business. We are a full-ser-
vice boarding business. 

Tell us about your most 
high-profi le animals you 
have boarded. I’ve had 
some of my own win World 
Dairy Expo and had a cou-
ple of other animals win 
champion at WDE over the 
years. We have a couple of 
really nice ones for this year 
that look promising. 

How did you prepare the 
string for WDE? We wash, 
clip and feed nice, grassy 
hay. Just like an athlete 
when a big show is coming 
up, we help get the cows 
conditioned for show. 

How are your responsi-
bilities at home taken care 
of while attending WDE? 
My wife stays home, and 
we have a neighbor who 
comes out and takes care 

of everything. I take quite 
a few cattle with me to the 
show, and I try to get the 
feed all ready to go ahead 
of time so it is less work for 
my wife and neighbor. 

Why is WDE important 
to you and your business? 
It’s where everybody goes. 
It’s the biggest show for cat-
tle and for the industry. The 
best cattle come to WDE; 
it’s the Superbowl of cattle 
shows. 
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 STAR SPONSORS
BouMatic

Brevant seeds
Dairy Herd Management

John Deere
Masters Choice Hybrids

Select Sires, Inc.

Calf-Star
Dairy Management Inc.

Dairy Star
Dane County
Diamond V

Elanco Animal Health
E-Zee Milking Equipment, LLC

Golden Calf Company
Hoard's Dairyman

Lallemand Animal Nutrition
Milk Specialities Global Animal Nutrition

New Holland
Philbro Animal Health Corp.

Semex/Boviteq
State of Wisconsin

STgenetics
Trans Ova Genetics
Udder Comfort Inc.

Vytelle LLC

Zoetis

Agri-Plastics Mfg.
Allfl ex Livestock Intelligence

Amlan International
Beco Dairy Automation, Inc.

Cargill Animal Nutrition
Cattle Connection

Channel Seed
Comfort Hoof Care
Compeer Financial

Corteva
Cowsmopolitan Dairy Magazine

Dairy Global
Danone North America

Datamars Livestock
Destination Madison

Fight Bac
Frenchville Trailers Sales LLC

FutureCow
Jetstream Genetics, Inc.

Land O'Lakes
Lely

Madero Dairy Systems
Milkplan SA

MilkSource Genetics
Nasco Farm & Ranch

Pivot Bio
Quality Liquid Feeds, Inc.

ABS Global
Ag-Bag by RCI
Agri-King, Inc.

Alliant Energy Corporation
Arkion Life Sciences

ARM & HAMMER Animal and Food Production
Ayrshire Breeders Association

Barenburg USA
Brown Swiss Cattle Breeders Association

Buildings by Alpha
Central Life Sciences

Chr. Hansen
Coburn Company, Inc. 
Cotton Incorporated

Dairy Farmers of Wisconsin
Dane County Dairy Promotion Committee

Gallagher USA
GenOvations 

Holstein Association USA, Inc.
Holstein International

International Protein Sires
Kemin Animal Nutrition & Health

Kemps Dairy Products
Kwik Trip

Legacy Seeds
Mid-West Farm Report
National Dairy Shrine

NEXGROW Alfalfa
NutraDrip Irrigation Systems

PortaCheck
Progressive Publishing

Revolution
Scherer Inc.

Sheraton Madison Hotel
US VET

VAS
VES-Artex
W-L Alfalfa

Soy Best
St. Jacobs ABC

Sun-North Systems, Ltd.

AC Hotel by Marriott Madison Downtown
ADM Animal Nutrition

Agpro, Inc.
AgroChem, Inc.

AHV USA
Alforex Seeds

American Guernsey Association
American Guernsey Association Youth Fund

American Jersey Cattle Association
American Milking Shorthorn Society

Andis Company
Armor Animal Health

Arthur W. Nesbitt

Avid Hotels Madison-Monona
Balchem Corp.

Baymont Inn & Suites by Wyndham
Best Western Premier Park Hotel

Bio-Vet, Inc.
Boehringer Ingelheim

Bos Dairy LLC & The Franchise Kind
Cambria Hotel Madison East

Can-Am
Clarion Suites at Alliant Energy Center

Clipper Parts & Repair
CMP Impianti

Conewango Products Corp.
Courtyard Madison East

CROPLAN
Digested Organics LLC

DoubleTree by Hilton Madison East
Dynasty Genetics

Easy Boss E
Econoprint
EfferCept

ENDOVAC Animal Health
Equipment Blades

Fairfi eld Inn & Suites Madison East
FarmFirst Dairy Cooperative

Feedworks USA, Ltd.
Forage Genetics International

Hampton Inn & Suites Madison-West
Hilton Garden Inn Madison Downtown

Home2 Suites by Hilton Madison Central AEC
Homewood Suites by Hilton Madison West

Iconic Energy 
Intermizoo

International Stock Food Corporation
Klussendorf Memorial Association

McLanahan Corporation
Misty Meadow Dairy

National Milk Producers Federation
O&T Farms

Passion Ag, Inc.
ProCROSS

Provimi
Red & White Dairy Cattle Association

Ritchie Industries, Inc.  
Silostop

Si-Ware Systems
SMITH Surface-Prep Solutions

Sustainable Environmental Consultants
The Madison Concourse Hotel 

& Governor's Club
The National Dairy FARM Program

Tom Morris Ltd.
Tru by Hilton Madison West

Udder Tech, Inc.
Vita Plus Corporation

Weaver Livestock
Woodchuck Bedding Spreader

WTA Technologies, LLC



Kelsey Erf
Oakdale, Minnesota
South Dakota State University, dairy science

Tell us about your experiences in the dairy industry. Hail-
ing from a farm in a suburb of the Twin Cities, I grew up 
with the best of both worlds and have always enjoyed con-
necting those from my community to the dairy community. I 
am the fi fth generation on my family's farm where we raise 
20 Brown Swiss replacement heifers that we show on the lo-
cal, state and national level. I found my passion for the dairy 
industry while participating in dairy projects within 4-H, 
FFA and breed associations and challenged myself to be as 
involved as possible in clubs and activities while at SDSU. 
I have enjoyed being in leadership and advocating positions 

provided by the dairy community, and I am thankful for the opportunities they have pro-
vided me within the dairy industry.

What intrigued you about interning with World Dairy Expo? When I applied to be the 
2021 communications intern with WDE, I was excited to combine dairy and communica-
tions. What made the opportunity even better was that it took place at my favorite dairy 
event which is also the must-attend event for the dairy industry. I am excited to return as a 
media intern this year and assist with this incredible event.

What classes have you taken to prepare for this role? Composition and business com-
munication are two classes I have referred to most. Composition classes have developed 
my writing styles and have also provided me with opportunities to write about my experi-
ences in the dairy industry. Business communication has taught me how to increase my 
professionalism, which is important as WDE welcomes hundreds of companies each year. 

What are your plans after graduation? Upon graduation, I hope to combine my dairy 
science degree with my passion for communications in a corporate communications or 
marketing role within the agriculture industry. 

When you are not interning, what are you looking forward to doing at Expo? I am 
looking forward to participating in youth events, getting to show on the colored shavings 
and connecting with friends in the dairy industry that we may only get to see once a year.

Katrina Hoesly
Denmark, Wisconsin
University of Wisconsin-River Falls, agricultural marketing 
communications and agricultural business

Tell us about your experiences in the dairy industry. Grow-
ing up on my family's dairy farm and continuing my involve-
ment in the dairy industry through active membership in 4-H 
and FFA at the local, state and national levels has afforded me 
the opportunity to learn the value of hard work and servant 
leadership and has sparked my passion for advocacy. Whether 
in the showring or on the farm, I have witnessed fi rsthand the 
crucial role the dairy industry plays in every individual's life. 
My excitement for communicating the stories of agriculture 

burns bright, and I have no doubt that advocating for the things we are passionate about is 
one of the greatest gifts we possess. Whether it is sharing the positive impact of the dairy 
industry with others or working to grow the next generation of agriculturalists through ser-
vant mentorship, I am dedicated to advocating for the true and inclusive story of agriculture.

What intrigued you about interning with World Dairy Expo? I cannot imagine a better 
place to intersect my two passions: advocacy and agriculture. Born and raised in the dairy 
community, I have spent much time in the barns of the Alliant Energy Center and have been 
lucky enough to work with outstanding individuals who are instrumental to the industry. 
Because of this, I know the drive, dedication and passion it takes to make WDE come to 
life each year. Having the opportunity to be a part of and learn from such a fantastic team is 
what intrigued me to intern with WDE. Throughout the week, I look forward to networking 
with other dairy enthusiasts while promoting youth contests and the world-renowned dairy 
show as well as increasing agricultural literacy among all attendees.

What classes have you taken to prepare for this role? I have taken many classes that 
have grown my knowledge and understanding, which has prepared me for this position. I 
am confi dent my enrollment in various journalism, communication and marketing classes 
has provided me with the foundation needed to succeed in this role. However, I had the 
opportunity to grow upon my skillset outside of the classroom. I learned new tactics this 
past summer while working at Culver Franchising System LLC as the marketing intern and 
the education and events intern at Compeer Financial. Gaining real-world experience has 
strengthened my knowledge, and I am excited to further my education this fall.

What are your plans after graduation? After graduation, I plan to work for an agricul-
tural company that works to champion rural America and tells the true and inclusive story 
of agriculture. I have found my passion for communications and will seek employment in 
the industry that works to feed the world.

When you are not interning, what are you looking forward to doing at Expo? I plan to 
connect with friends and colleagues and work with the great team at Milk Source through-
out the week when I am not in the media room. It will surely be a busy week for all, but one 
that is so rewarding in the end.

Ashley Hagenow
Poynette, Wisconsin
University of Minnesota, agricultural communication and mar-
keting

Tell us about your experiences in the dairy industry. My ex-
periences in the dairy industry started through 4-H and FFA by 
showing and judging dairy cattle. My younger sister, Sarah, and 
I were fortunate to lease a few calves from local dairy farms and 
build our foundation in dairy judging at a young age. I have con-
tinued my involvement in the dairy industry as a college student 
through participating on the University of Minnesota collegiate 
dairy judging team, dairy challenge team, serving as a dairy am-
bassador with Midwest Dairy and various internships. I did not 

grow up on a dairy farm and have enjoyed learning more about the commercial dairy industry 
through coursework and extracurricular involvement on my college campus. Along the way, I 
have continually built my personal and professional network through the many opportunities 
available to young people involved in agriculture and dairy. 

What intrigued you about interning with World Dairy Expo? WDE has always served as 
a major event in our household, and some of my favorite memories with family and friends 
center around this special event that brings the dairy industry together. I was intrigued by this 
opportunity to share those memories and moments unique to WDE through this internship by 
assisting with the media and marketing efforts at the meeting place of the global dairy indus-
try. Additionally, the chance to receive hands-on experience writing press releases, facilitating 
interviews, managing social media and supporting the media professionals attending WDE are 
skills I look forward to growing in. 

What classes have you taken to prepare for this role? I am fortunate to have taken many 
classes that I will apply to the experience as a WDE media intern. These include classes cover-
ing digital media essentials, advanced journalism and persuasive writing, and layout and de-
sign. Additionally, I have taken various animal science courses to help develop my technical 
knowledge on the dairy industry and look forward to applying what I have learned at WDE this 
year.

What are your plans after graduation? As of now, I am solidifying my plans post-graduation 
this May but am excited to play a role in the agriculture and dairy industries in some aspect of 
marketing and communications. My motivation to continue working in the agriculture indus-
try comes from having the incredible opportunity to fi ll a need and enrich the lives of others 
through work and volunteering, and I hope to impact men and women in the industry as well as 
our hard-working farmers throughout my career. 

When you are not interning, what are you looking forward to doing at Expo? I am so ex-
cited to reconnect with or meet the many connections I have made in the dairy industry, whether 
through growing up, as a college student or through professional experiences. This summer, I 
had the honor of serving as the editorial intern for Progressive Dairy, and I cannot wait to meet 
many of the individuals I interviewed for stories related to WDE and other dairy industry topics. 
The people are truly what make WDE the premier dairy industry event that it is.

Allyson Cupps
Dayton, Ohio
Wilmington College, major in animal science and minor in 
Spanish

Tell us about your experiences in the dairy industry. I grew 
up on my grandpa’s dairy farm of 50 registered Holsteins and 
started showing dairy cattle as soon as I could. Eventually, I 
had my own small herd of Red & White Holsteins. In 2016, my 
grandpa quit milking cows, and it made me want to stay in the 
industry even more. During college, I have been fortunate to in-
tern with the Select Sires communications team and at McCarty 
VanTilburg Partnership Dairy LLC in Celina, Ohio. At MVP 
Dairy, I gave tours to the public which allowed me to realize my 

passion for connecting with consumers.

What intrigued you about interning with World Dairy Expo? Last year, I came to WDE 
for the very fi rst time. I was amazed at the global dairy industry. The cattle, the exhibit hall 

Sarah Thomas
Pittsboro, North Carolina
The Ohio State University, master’s student in agricultural com-
munication, education and leadership

Tell us about your experiences in the dairy industry. When 
I was 5 years old, I started showing Holsteins after seeing my 
older brother get started showing for a neighbor. Although I did 
not grow up on a dairy farm, I was extremely fortunate to house 
my show heifers at home. In 2009, I began attending National 
Holstein Convention which is where I really caught the bug for 
the dairy industry. Showing, dairy bowl, dairy judging and all 
the other opportunities our industry has to offer really gave me 
a sense of purpose. One of my proudest accomplishments was 

being named a distinguished junior member through the National Junior Holstein Association. 
My internships have also molded me into who I am today such as those with Harvue Farms, 
Hoard's Dairyman, Cargill, Animal Agriculture Alliance and Select Sires. 

What intrigued you about interning with World Dairy Expo? Time is of the essence in any 
communications or media role. This is even more true for WDE. This week is so special for so 
many people. Playing a small part of that for others is deeply motivating. I also interned in this 
role last year, and I learned so much from Katie Schmitt. She is incredible to work with, and I 
have so much admiration for what she does. 

What classes have you taken to prepare for this role? At Virginia Tech, I took a class focus-
ing on writing in agriculture, and I minored in strategic communication. At Ohio State, I have 
taken classes such as agriculture feature writing, data visualization and applied communica-
tion theory. 

What are your plans after graduation? Upon graduation, I look forward to fi nding a career 
either in communications focusing on dairy or working with dairy youth. The ultimate dream 
career is one that combines both. I love sharing our industry, and our youth are vital to the 
survivability of it. 

When you are not interning, what are you looking forward to doing at Expo? I look for-
ward to catching up with old friends, making new ones and seeing the best cattle our industry 
has to offer.

ESSENTIAL TO THE INDUSTRYESSENTIAL TO THE INDUSTRY
Interns help during World Dairy Expo
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and the guests were top tier. When I found an opportunity to be a part of WDE, I decided to 
take the opportunity.

What classes have you taken to prepare for this role? Although my classes have been great, 
my internship opportunities throughout college have better prepared me for my role as a WDE 
media intern. At MVP Dairy, I interacted with industry professionals to kindergartners on farm 
tours, curated content for social media and worked on the fl y.

What are your plans after graduation? Following graduation, I plan to work in dairy farm 
communications connecting consumers to where their food comes from.

When you are not interning, what are you looking forward to doing at Expo? Aside from 
enjoying some grilled cheese, I am looking forward to connecting with others who share the 
same passion about the dairy industry.



  Every year, fourth 
grade students travel from 
the greater Madison, Wis-
consin, area to embark on an 
adventure with their class-
mates at World Dairy Expo.  
  Since 1984, WDE has 
been introducing urban chil-
dren to the dairy industry 
through educational stations. 
Students get to use their 
senses to observe compo-
nents in a dairy animal’s diet 
and watch milking protocol 
and explore the technology 
within the BouMatic parlor 
on the grounds. Another sta-
tion exposes fourth graders 
to the global dairy industry 
as they hear dairy terms in 
multiple languages. Students 
will even attend some of the 
shows. 
  WDE coordinates with 
sponsors and validates the 
schedule for the tours. Teach-
ers are sent information prior 
to WDE School Tours, in-
cluding safety instructions 
and things the class can ex-
pect to see during the tours. 
  “The milking parlor 
is one of the best places for 
real-life interaction with the 
farms attending Expo,” said 
Cassi Miller, WDE Attendee 
Programs Specialist. “The 

Fourth graders descend on Madison
WDE offers 
agricultural 
learning to area 
schools

WORLD DAIRY EXPO FILE PHOTO
A class gathers in the Bouma  c Parlor at World Dairy Expo 2021 while guides and volunteers explain the technology and protocols 
involved in the milking process. 

WORLD DAIRY EXPO FILE PHOTO
Kids observe diff erent feedstuff s incorporated in cows’ diets 
during the 2021 World Dairy Expo School Tours.   

BY GRACE JEURISSEN
Staff  Writer

Social Media Shoutout #WDE22

@Alice in Dairyland

genuine kindness and open-
ness the exhibitors have to-
ward the students at WDE is 
incredible.”
  Many volunteers re-
fl ect the same observations 
regarding the value of WDE 
School Tours. Chris Eshun 
is a fourth grade teacher and 
longtime volunteer at WDE. 
  “For kids to be able to 

see all of the different things 
involved in a dairy farm 
makes this a truly impactful 
fi eld trip,” Eshun said.
  Eshun grew up on her 
family’s dairy farm. When 
she began teaching in her 
Madison area classroom, she 
knew how important it was 
to expose her students to life 
outside of the city. 
  Eshun said WDE 
School Tours is one of the 
most talked about fi eld trips 
the school takes students to. 
Her lesson plans two weeks 
prior to WDE include a Wis-
consin dairy packet and a 
variety of activities prepping 
the students for the fi eld trip. 
For some, WDE is their fi rst 
experience seeing cattle up 
close. 
  “The kids are always 
amazed by the size of the 
cattle, the equipment, the 
different beds the cows sleep 
on and the different foods 
they eat,” Eshun said. 
  After a few years of vis-

iting WDE, Eshun decided 
she wanted to become a tour 
guide. Her experiences made 
her a great fi t for the role. 
  “I speak fourth grader,” 
Eshun said.  
  She believes students 
are impacted by the trip to 
WDE, and the experience 
helps build trust between the 
students and the farmers who 
surround their communities. 
Agriculture in the classroom 
has always been important to 
her teaching philosophy.
  Eshun is not the only 
volunteer who orates the 
value the dairy industry pro-
vides for students during 
WDE. Adam Brock is a vol-
unteer during WDE School 
Tours.
  “The more we can teach 
people about where their 
food comes from the better 
off the future of our society 
is,” Brock said. 
  Brock has been a vol-
unteer at WDE since 2017 
and looks forward to partici-

pating in the WDE School 
Tours each year. 
  Brock has been moved 
around each year between 
stations. One of his most 
vivid memories was the face 
a student made during the 
milking demonstration. 
  “The kid’s mouth was 
gapping; he was awestruck 
by how cows were milked,” 
Brock said. “From those 
fi rst-time reactions, you can 
tell the kids will go home 
and talk about how cool 
cows and dairy (are).”
  Brock and Eshun are 
among 75 volunteers who 
help walk students through 
stations. 
  For all parties involved, 
WDE School Tours are about 
adding value to the way the 
next generation views their 
food source. Creating a last-
ing positive experience is a 
big part of why the School 
Tours have been, and con-
tinue to be, a success during 
WDE. 
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When you choose VAS, 
you’re gaining access 
to a Community.

A-3200880148

Stop by Booth EH4331 to 

take advantage of a free trial 

during World Dairy Expo. 

YOUR HERD – IN THE PALM OF YOUR HAND. 
Online or offline, MyDC makes it easy to check things 
off your worklist and update herd records on-the-go. 

See MyDC in action in VAS’ booth, 
or in the Knowledge Nook on 

Tuesday and Friday at 11:30 AM. 
vas.com/mydc 

MyDC on PULSE™

A new generation of herd 
management software designed 
for herds of all sizes. 
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